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R3 LgRBIF R (BT 20 xUE)

He4 B RIS KAt
1 107 0. 04 self-construal
2 78 0.07 culture
3 47 0.27 behavior
4 44 0. 06 self
5 28 0. 14 consumption
6 27 0. 05 cognition
7 24 0. 05 consumer
8 22 0.14 collectivism
9 22 0.10 impact
10 21 0.12 attitude
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GG 4 W R ASCH B A IS KRR A Br B,

1. EREMHB (20002011 4F)

BB BLL < X7 “&E7 o< {3 N EEMRBOCHE, AT LIE A TREA IS A R A )
JETTERE, 2 o Z i R OGRS B B R VA 1] T 2l AN 2 B R BN AT M 52l . 7 sl |,
WS By TP HERIRT . BRI SRR S ARG B A SRR X — B B E T
il

2. MF5EMHE (2012—2017 4F)

BEE AT TR R4 S, T8 K iisg . QnAeT i A2 T 2% 3 75 SR R 8 B b 1 SCBERR T, i
BOCAET AT SEMIZ BRI N, TR BB, T SR MRS R R, FOQE SR |
ORI C 0 A TIH TR, Al 7520k 9 5 PR A2 Il 98 3 B R R b, A, 2%
TR ST F R B BRS04 J 5 e b 1 S

3. MIZERBT B (2018—2021 4F)

ZBTBLLL A NEXT A" R ORI SN G, MIH S, AT E S R
i AR AR S 2 e R B A N2 T BAT R I, IWEOR M, FEE B HOR A, A& TS
PG IR A 22 SR DI Gl 3 5 B AR R SRS VS 4, DT w7 it A5 B A% 388 A A8 G 2 2 5
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ok, WAh, X BT IA A — R R 2021 47, AORIPREZ TR
x4 MEFRBEHHEERS

S R HIG S Z AR
distinction 3.63 2000 2009
cooperation 2.12 2004 2012

self 2.73 2008 2011
satisfaction 2.46 2011 2016
personality 2.20 2011 2012

cognition 2.81 2012 2017

pleasure 2.32 2012 2013
persuasion 2.28 2012 2014

model 1.95 2012 2012
China 1.91 2014 2016

self construal 2.70 2015 2018
regulatory focus 2.31 2015 2018
independent self—construal 2.11 2015 2016
information 1.94 2016 2016
intention 2.42 2017 2021
value 2.42 2017 2021
individualism 2.10 2018 2019
orientation 2.39 2019 2019
preference 2.16 2019 2021

=, BREMERTHHRHERETARK

FHREEIITE CERS 4.0) 4811, T EA ok g, A2 BERFT 0k T b BRI AHER ARR, A
MBI, Wi, ZBETEA (aware) | B (attitude) | WL (act) . FEMISL (act again) Fl 4A fi
TR . UfAr (appeal) . #I00] (ask) . 1730 (act) ., #H (advocate), 4A H
ﬂﬁﬁ%%%ﬁﬁ@%,WE5Aﬁﬂ¢%ﬂﬁﬁ%%ﬁﬂumﬁﬁﬁ%%%%ﬁﬁf%,ﬂuﬁﬁﬂ—
EYE S e L S Af = 4, XN, < BOR AL BRHRITEE A BRASHE I, 1) BE A N HEF T4 22 1
ST~ S e QL RSP %m%T“ﬁﬁ%”ﬁﬁﬁﬁﬁ TR S RAR M, S AR

10



ETIGZS PN 2023 4FE56 1 4

B, UBSEBMN | EFACENRS (LBS) RIS = AT AR ST 7= A 037 i b A X ——3k
Ee, LIRIEUIn] . @B MERR . SFA A 5 SR E A GG A OCHEARAE . XTI AS
TWHE O AR, BRI TIHERTEEEE 8T 6 A A IR T A H R B35 L Rl LA A 2GR
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I, P B ME LI BE 5 WU 7 A TE R
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“CRCEME RHMUTIE A S O R AR E S, 7R R ERIAH S BRI E | HRE TR ES
HUEOHAUER] . AP S 2 S Z RS2 E . SRR AU B iy 5, I T 41 B K
ES A H. (interaction) . JfGA% (interest) . FLi (interface) . 4 (iteration) . TH 2% 54\ dh (w615 52
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(—) BR%i
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Visual Analysis of Self-construal Theory Research Based on Knowledge Graph
CAI Xiaoyu

Abstract ; Self-construal is a cognitive structure that represents self and individual information according to per-
sonal relationship. Based on intoducing the process of consumer purchase decision-making, this paper analyzes the
influence of consumer self-construal on consumer purchase decision-making. At the some time, this paper presents a
scientific bibliometric analysis of 241 papers searched in the WOS database on the topic of self-construal, and sys-
tematically describes theoretical origins, core issues and research contents of the self-construal theory, and builds an
overall framework for the evolution of self-construal theory. It may provide a structured approach for subsequent
research and a reference for the study of self-construal theory.

Keywords: self-construal; consumer; consumer purchase decision-making process; knowledge graph;
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